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Meet Get Local Ambassador Nell Harrison
The managing director of The Association Specialists has a soft spot for
Brisbane right now and recalls one of her most enjoyable events was the
Australian Seafood Industry National Conference back in 2017 which
included a `cool innovation’ – a live streaming session.
Who would’ve thought live streaming would be the big thing for so many just
a few years later.
We put Nell through her paces about life and the business event sector…

What is your favourite Australian event destination, and why?
Wow, that is a tough one! Australia has so many unique offerings and I love the different
experiences, people and culture that all our Australian destinations have to offer. If I have to
pick and focus on the professional aspect and needs of our clients, rather than personal
preference, I would have to say at the moment, Brisbane. Fantastic weather aside, there really
is something for everyone and can fit all shapes and sizes. Attracts a strong delegate base,
easy to access, great options for pre and post holidaying with Gold Coast and Noosa. It has
really emerged in the last few years and is there is a ‘newness’ about some of the precincts that
delegates are really enjoying – South Bank, Howard Street Wharves, Fortitude Valley. It has
that great balance of meet, work, eat, drink and play!
What do you never leave home without?
My high heels

What 3 words would colleagues use to describe you?
Dedicated, Approachable & Transparent
Do you prefer a window or aisle seat?
Aisle
What is your top airport tip?
BE EARLY. So much nicer being casual and calm in an airport rather than running for the plane
and then there is always some quality time for airport shopping!
What do you think the benefits of domestic events are?
Accessibility & affordability. A real ability to develop long term sustainable partnerships and
generate repeat business. Stronger alignment with the audience, content and goals of the client.
We work across many national associations from medical, agriculture finance, education, sport,
the list goes on. Domestic events can showcase hospitals, universities, regions, research
facilities, sustainable initiatives, local produce, arts and entertainment that are truly synergistic
with the attendee demographics and content of the event.
What is the most memorable domestic event or incentive program you have worked on,
and why?
Seafood Directions 2017 (Australian Seafood Industry National Conference and Awards). This
was a 2-day conference held at the ICC Sydney which TAS were engaged as their PCO in early
2016. It was an exceptionally collaborative project with different parties in the Australian
Seafood Industry. Funnily enough at the time what was perceived as one of the ‘cool
innovations’ in the conference was the ‘live streaming’ session and integrated app to engage
rural and remote audiences… how far we have come!
TAS worked very closely with the Sydney Fish markets and the team at the ICC, specifically
Tony Panetta, Executive Chef and Lynell Peck, Director of Culinary Services. There were
extensive discussions and negotiations with respects to being able to deliver a conference that
showcased exceptional NSW produce with the event ending in the Annual Seafood Industry
Awards. The ICC with their flexibility and creativity delivered on some very high expectations
with an impressive, beautiful and absolutely delicious menu. The conference really was a
fantastic mix of innovation, education and bringing an industry together that was not only

discussing the important, big issues at hand but was also celebrating its people, community and
their successes. I remember the great sense of achievement that all the TAS team felt in being
an integral part of such a successful event.
What’s one myth about domestic events that you’ve heard, but isn’t true?
That they are not as rewarding or exciting as international ones!
What is your favourite part about organising events and incentive programs?
Onsite project management - The end result after months or years of work, finally being onsite,
bringing it all together and watching a group of passionate people come together for a collective
purpose.
What excites you about Get Local?
2020 was such a challenging year for so many people in our industry. One of the positives that I
believe came out of if it was a strong sense of community, collaboration in the industry, sheer
resilience and determination to ‘make things work’. Get Local encapsulates our industry’s desire
to get back on track, recognise and reward our own backyard and celebrate the beautiful
spaces and places we have on offer.

